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their different occupations to the common source from
which each derives his living. What exchange actually
takes place between the members is thus not apparent.

This does not mean that the ideas of reciprocity in
privilege and obligation, and of equivalence in contri-
bution and share do not exist in the intimate social
groups. On the contrary, they are among the most
frequent causes of disputes and dissatisfactions in
domestic life and are jealously upheld. Quantitative
assessment of these economic relations in the domestic
group requires a very refined field technique, but is not
impossible.

The less apparent and less immediate forms of
exchange are made possible by positive sanctions in-
herent in the institutions of the group. For example,
parental obligation towards the child is balanced by
the support given later by the young to the old, by the
obligation to the next generation, or both. The longer
the time involved and the more roundabout the transfer
of goods and services, the stronger are the social ties
in the group. The exchange of goods or sendees is a
concrete expression of social ties. Where obligations
can be fulfilled only over a long period of time the
individuals involved tend to feel more strongly their
social relationship. This is in consequence one of
the cohesive forces of the group. From this angle
generosity can be viewed as the advance from one
person to another of services or goods, bringing in
consequence the persons closer to one another.

A similar type of exchange is found in larger social
groups such as extended kinship groups and neighbour-
hood groups. Neighbours in the village are often
allowed to take things from each other for consumption
or other use in case of need. Within certain limits a